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PROCEEDI NGS
AUDI O (03:59: 12 HOURS)

- 000-

MR LAIRD: Good afternoon, and wel cone
to the California Privacy Protection Agency Public
Conmment Session on the proposed CCPA update,
cybersecurity audit, risk assessnent, autonated
deci si on maki ng technol ogy and i nsurance regul ati ons.
My nane is Phil Laird, and | serve as the Agency's
general counsel.

Today i s Wednesday, February 19, 2025, at
approximately 2:00 p.m |'mlocated at the Cannabis
Control Appeals Panel Hearing Roomon 400 R Street in
Sacranento, California, and the hearing is also being
broadcast online to allow for virtual participation.

Here with ne today is Tamara Col son,

Assi stant Chief Counsel for the Agency's |egal
di vision, and Bryce Aval os and Megan Wiite with our
Public Affairs Division.

As a rem nder, today's hearing is the
second of two public comment hearings for this
rul emaki ng package. In light of the catastrophic
wld fires that burned through southern California

i n January, the Agency extended the public comrent
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period for these proposed regulations until today,
February 19.

Now today is the |ast day the Agency w ||
be accepting public comment orally or in witing on
the draft regul ations as proposed in the notice
package.

Now, a few qui ck housekeeping matters
before we start during this hearing, we will |isten
to and record the comments from nenbers of the public
about the proposed regulations. You may al so submt
witten comments to the staff here physically by
emai ling themto regulations at cppa.ca.gov, or by
mai ling themby US Mail to the Agency Sacranento
of fice.

Al comments are due today, and we ask
that witten cormments be submtted by 6:00 p. m
Pl ease note that oral and witten comments are
treated equally, so you're only required to submt
your comment by one nethod for it to be considered
and responded to as part of the record.

G ven the nunber of participants in
attendance today, we will begin by limting coments
to three mnutes per speaker. Once all participants
have had an opportunity to make a three-m nute

comrent, we wll allow speakers to nmake additi onal
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comments if they were unable to conplete their
remarks during the first round. W also will take
breaks fromtine to time as needed.

Al'l right now, a little bit on howto
participate. |If you're attending in person and w sh
to speak, please wait for nme to call for public
comment, then nove toward the podiumand forma |ine.

It is helpful if you identify yourself
when you begi n speaking, but this is entirely
voluntary, and you are free to refer to yourself with
t he pseudonym or not a given nane.

W will first take cooments fromthose in
person and then nove to those who are joining us
virtually. [If you were here in person, please be
sure to hold the m crophone very close to your nouth
and speak directly into the mc so everyone
participating renotely can hear you and so your
remar ks can be recorded on the neeting record. W
have sensitive mcs here at the C CAP hearing room

| f you're attending via Zoom and you w sh
to speak, please use the raise ha- -- raise your hand
function, which is in the reaction feature at the
bottom of your Zoom screen.

| f you're joining by phone, please press

star 9 on your phone to show the noderator that you
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were raising your hand. Qur noderator wll call your
nane when it is your turn and request that you unnute
yoursel f to nake your comment. \When your conment is

conpl eted, the noderator will nmute you.

As is the case within person
participation, it is helpful if you identify
yourself, but this is entirely voluntary now.

If you're attending renotely and experience
any issue with the renote neeting, for exanple, the
audi o droppi ng, please email info@ppa.ca.gov.

That's info@ppa.ca.gov. This will be nonitored
t hr oughout the neeting.

|f there's an issue that affects the
renote neeting, we will pause the neeting to |et our
technical staff work on fixing the issue.

VW will not be responding to the public
comments or discussing the requirenents and the
proposed regul ati ons during today's hearing, but in
accordance with the Adm nistrative Procedures Act,
all public comments submtted during the comment
period, including the oral comments fromtoday's
hearing, will be responded to in the Agency's final
statenent of reasons later in the rule making
process.

After considering the public comments,
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t he Agency may propose anmendnents to the origina
proposed text to the regul ations.

| f the Agency proposes such anendnents,
each person who has provided a public comment will
recei ve notice of the proposed anendnents to the
text. To receive this notice, you need to provide us
with an email or mailing address as part of your
public comrent.

| just want to say in advance, thank you
all for being here with us today. W really are
| ooking forward to hearing your feedback. W really
appreci ate the feedback received to date, both in
witing and at our |ast public comment hearing.

But with that, no further ado, I'Il turn
it over to Bryce, who is serving as our noderator
t oday. Thanks, Bryce.

MR. AVALCOS: Thank you, Phill.

W are now open for public comment. To
make a public comment at this tine, please raise your
hand using the raised hand feature or by pressing
star 9 if you're joining us by phone. 1'Il call your
name and unnute you when it's your turn to speak.
You'll have three mnutes, and I'l|l give you a
thirty-second war ni ng.

Jeff, I'"'mgoing to unnute you at this
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time. You'll have three m nutes to nake your
comment. So pl ease begin as soon as you're ready.

MR. BOND: CGood afternoon, Chair Urban
and board nenbers. Thank you for your efforts to
keep California's data safe and for giving ne the
chance to speak today.

My busi ness uses data powered and ADM - -
ADMT tools to connect wth custoners and grow. |'l|
soon have over 100,000 annual website hits, and I'm
very worried about the inpact of your proposed
regul ati ons.

My nane is Jeff Bond, and | founded ny
hone i nspection conpany, Inspect.net in 1992. |'ve
hel ped 15,000 famlies froma hundred countries
purchase hones in the Bay Area.

|"ma trained engineer and a |icensed
contractor, and all ny reports exceed all California
and national honme inspection industry standards. |
want to ensure famlies invest in hones that are safe
and structurally sound.

Ni nety percent of ny custoners find ne
online thanks to data powered and automated digital
tools. | use targeted ads because | need to reach
t he specific segnent of peopl e considering buying

hones in the Bay Area. | can't afford to waste noney
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advertising to the general public. |f people opted
out of receiving automated data-driven ads, which
they m ght do sinply because they're annoyed wth the
proposed pop-up screens, | won't be able to reach the
ri ght people.

That will be disastrous for ny business,
but it gets worse.

Along with the ads, all ny online
mar keting directs people to ny website, which | very
carefully crafted to be very useful and informative
as possi bl e.

| f people have to navigate nultiple
pop-ups and root to ny site, they' Il likely just
| eave before they even have a chance to explore it.
| f people don't visit ny website, I'll go out of
busi ness. (Cbviously, that's really bad for nme, but
it's really bad for potential buyers and honeowners
who | ose an experienced | ocal inspector working
directly for them not an insurer or a broker.

And because California doesn't require
honme i nspections to be |licensed, nmany people may end
up working with sonmeone dangerously inexperienced.

Proposed regulations fail to recognize the
dat a- powered and automatic data tools offer many

benefits. Targeted ads offer -- often help people
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find products and services they really need. And
dat a- powered and ADMI tools help ny business |ike
m ne, successfully conpete agai nst nuch bi gger
players. |'ma tiny player.

Finally, the 100,000 website hits
t hreshol d puni shes busi nesses that are grow ng and
succeeding. As soon as | hit that threshold, | know
"Il have to undertake an expensive website redesign
and change ny advertising and marketing, all mny
tactics and ways that may put ne out of business.

Again, this is not a fair or wise policy.
Pl ease reconsi der these regul ations which will badly
hurt thousands of small California businesses. And
t hank you again for allowng ne to speak today.

Thank you.

MR. LAIRD: Thank you for your comment.
Jarick Sobie. I'mgoing to unnmute you at this tine.
You'll have three mnutes to nake your comment, so
pl ease begin as soon as you're ready.

MR. SOBIE: kay. Good afternoon. Sorry
about that. Thank you for letting ne speak today.
My nane is Jarick Sobie, and |I'm co-owner of Lucky
Feet Shoes.

W have 13 shoe stores enploying 62 people

in Southern California. Qur website is vital to our
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busi ness, and I'mworried that the CPPA s proposed
pop-up screen requirenents for cookie consent,
pronoti onal communi cations, information on autonated
deci si on- maki ng technol ogy, and opt-out offers wll
badly hurt us. W get over a 100,000 website hits
annually, so we'd imedi ately be affected by these
requi renents.

Lucky Feet Shoes sells footwear and arch
supports that help people with foot, |eg, and back
pain. Qur custoners range fromdi stance runners to
di abetes patients.

To fit people with the right shoes, we
need themto cone into our stores so our specialists
can understand their specific health chall enges,
neasure their feet, and analyze their gait. To get
people into our stores, we first need themto visit
our website.

Al nmost all our marketing directs people
to our website, which we spent years nmking as
I nformative and easy to navigate as possi ble. People
can buy shoes for our website, but its primry
purpose is to guide theminto our stores for a
fitting.

| f people have to navigate several pop-up

screens to get to our site, we'll have a serious
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problem According to Forbes, 61% of people wll

| eave a website they can't find what they're | ooking
for in five seconds, and 88% won't return to a site
where they've had a bad experience.

So the proposed pop-up screens w |l al nost
certainly nmean fewer visitors to our website. That
means fewer visitors to our stores, fewer sales, and
fewer people getting help with their pain in nobility
| ssues.

| have two additional concerns. First,
the State estimates that will cost the small business
up to $92,000 to nmake the websites conpliant with the
new rul es and $20,000 a year for the next decade.
That' s enornous expense for a small business |ike
nyself, and it doesn't account for our |ost sales.

Second, new regul ations often all ow
| awyers to prey on small businesses. They accuse us
of nonconpliance, then threaten to sue us unless we
pay a hefty settlenent.

It's a nightmare, both financially and
enotional ly.

| appreciate your efforts to protect
California' s privacy, but please consider revising
these rules so they're | ess punishing to snal

busi nesses |ike mne. Big business can afford to
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overhaul their marketing strategies, absorb reduced
sal es, and pay tech experts and | awers, but those
costs are devastating for small businesses |ike m ne.

Thank you agai n.

MR. AVALOS: Thank you for your commrent
her e.

Lanont. |'mgoing to unnmute you at this
time. You'll have three mnutes to make your
comrent, so begin as soon as you're ready.

MR. LAMONT: Thank you for the
opportunity to provide input. M nanme is Keir
Lanont, with the Future Privacy Forum FPF is a
consuner privacy nonprofit focused on advanci ng
principled data practices in support of energing
t echnol ogy.

My comments today focus on provisions
regar di ng aut omat ed deci si on- maki ng technol ogy where
t he board shoul d consider providing clarity and
supporting interoperability with conparable US
f ramewor ks.

First, we appreciate that the Agency has
narrowed in scope deci sion-naking systens under
section 7001, subsection F fromthose that nerely
facilitate a covered decision to those that

substantially facilitate a decision. The focus of

323.393.3768 Depo
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t hese rul es should be on high-risk, automated
syst ens.
However the current gui dance as to what

gualifies as substantially facilitating a decision

remai ns vague. Terns |like "key factor" and "primary

factor" should be further defined or clarified
through illustrative exanpl es so businesses can
reliably anticipate what technol ogi es and practices
will fall within scope.

Second, devel opi ng US and gl obal
frameworks to requl ate ADMI systens typically take
steps to ensure that |lowrisk, |ow conplexity,

soci ally beneficial technol ogies are not disrupted.

In Iine with the enmerging | egal standards,

we encourage the Agency to consider categori cal
exceptions, such as for systens that perform narrow
procedural tasks, as well as expanding the |ist of
presunptive technol ogi cal exceptions to include
systens used for cybersecurity purposes.

Third, regulation of automated
deci si on- maki ng technol ogy typically focuses on

deci si ons about people, the provision or denial of

i mportant |ife opportunities. The Agency's inclusion

of "access to" |anguage in section 7150 and 7200

woul d be unique in the Anerican |egal context, and

323.393.3768
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the inpact is unclear. This |anguage coul d
potentially pull into scope, |owrisk commonpl ace
systens that are not used to nmake deci sions, such as
t echnol ogi es that manage | SP network traffic or
trip-planning software.

Fourth, inposing risk-assessnent
requi rements and opt-out rights to the processing of
personal information for training ADMI that is
"capabl e" of being used for certain purposes rather
than for intended or reasonably foreseeabl e uses may
be overly broad.

Many systens coul d plausi bly be used for
vari ous purposes for which they're not intended, and
it wll be difficult to ask an organi zation to
account for every possible downstream use of a system
by third parties.

Fifth, and finally, ny organi zation has
had sone difficulty interpreting the extent of the
novel opt-out requirenent under section 7221-Nin the
context of using personal data for ADMI training.
This provision could be understood as requiring
organi zations to retrain existing Al nodels if they
were initially trained on any personal infornmation
that is later subject to an opt-out request.

This woul d rai se maj or technical and
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practical challenges, and we urge the Agency to
clarify the intent of this section.

Thank for your tinme, and we have submtted
witten comments that expand upon these points,

MR. AVALOS: Thank you for your conment.

Anne Nowen, | will unnute you at this
time. You'll have three m nutes to nake your
comrent. Please begin as soon as you're ready.
Looks |i ke Anne | owered her hand.

Tasia Kiefer, | will unnute you at this
time. You'll have three mnutes to nmake your
comment. Pl ease begin as soon as you're ready.

M5. KIEFER. Good afternoon. M nane is
Tasia Kiefer, and |I'm here on behalf of the LA County
Busi ness Federation, also known as BizFed, which is

conposed of 245 diverse business organi zati ons

representing 420,000 enpl oyees -- enpl oyers, excuse
me -- and 5,000,000 enpl oyees across Sout hern
Cal i forni a.

Thank you for allow ng public comments
t oday, and we appreciate the Agency adding this
addi tional hearing in light of the devastating LA
fires that have deeply inpacted our community.

But in regard to the proposed regul ations,

as it's been detailed in the CPPA' s own standardi zed
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regul atory inpact assessnent, there's a projection of
a staggering econom c inpact, including an estinmated
3-and-a-half billion-dollar |loss of the California
econony in the one year alone with average business
costs reaching over a $1, 000, 000, 000, per year in the
one decade.

| ndependent anal ysis indicates that these
figures may be underestinmated, failing to account for
certain factors |like external auditor and enpl oyee
conpensation rates, out-of-state businesses selling
into California and productivity | osses caused by
conpl i ance burdens.

Pl ease note that the small businesses are
t he backbone of this state's econony, and they are
the ones that will bear the brunt of these
regul ations. As you've just heard fromthe previous
comments, the proposed ADMI requirenents, including
I ntrusive pop-up notifications and restrictive use
of Al wll stifle online comerce by frustrating
custoners and creating significant conpliance costs.

Many smal | businesses rely on digital
tools to reach custoners, streamine their

operations, and remain conpetitive. Forcing

addi tional conpliance obligations wll increase
financial strain and a -- neeting additional [egal
323.393.3768 DBepo
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and adm nistrative resources that many snal |

busi nesses sinply cannot afford, particularly amd
the rising inflation and econom c uncertainty in
front of us.

VWil e consuner protection is a priority,

t he Agency's proposed rul e-maki ng extends beyond its
I nt ended scope to protect data privacy.

It is troubling that the Agency has
conti nued advancing these rul es despite repeated
calls fromthe business community for a nore neasured
appr oach.

Many Californians are conpl etely unaware
of the Agency's roles, including the Agency's own
pol I ing which indicates that only 32% of residents
are famliar with it. The lack of public awareness,
coupled with the absence of neaningful |egislative
oversi ght, raises concerns about transparency and
accountability in this rul e-making process given the
potential economic harm regulatory overreach, and
the lack of alignment with |egislative priorities.

We respectfully urge the Agency to halt
this rul e-making process until the | egislature and
rel evant policy commttees have had an opportunity to
revi ew and assess the proposed regul ations, financi al

and operational costs.
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Proceedi ng wi thout such review,
exacerbates California's affordability crisis in
| npending (sic) the very innovation that has nade
our state a global leader in Al and technol ogy
devel opnent .

W appreciate your consideration and urge
you to prioritize a collaborative approach with the
busi ness conmunity that protects consunmers w thout
putting burdens on busi nesses and the broader econony
at large. Thank you.

MR. LAIRD: Thank you for your comment.
Rob Retzlaff, I'mgoing to unnmute you at this tine.
You'll have three m nutes to nake your comment.

Pl ease begin as soon as you're ready.

MR. RETZLAFF. Good afternoon, nunber
one, | appreciate the opportunity to speak at today's
heari ng.

My nane is Rob Retzlaff, and I amthe
executive director of the Connected Comrerce Counsel,
al so known as 3C. We're a nonprofit organi zation
dedi cated to ensuring small businesses have access to
the digital tools and online services they need to
conpete, grow, and thrive in today's econony.

Today |' m speaki ng on behal f of our

net wor ks 2000 California small busi nesses. 3C works
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to support efforts to protect consuner privacy, but
we have very serious concerns about the CPPA' s
proposed rules for the use of autonmated

deci si on- maki ng technol ogy.

We believe these rules won't strengthen
privacy protections and will likely hurt California
smal | busi nesses.

As the California Departnent of Finances
econom ¢ and fiscal inpact statenent as pointed out,
these new regulations wll inpact California
busi nesses conpetitiveness agai nst out of state
conpetitors.

From research we've conducted, 88% of
California small businesses sell products through
their own websites.

They invest heavily in making their
websites easy to find and use, but the proposed
mandat ory data and ADMI rel ated pop-ups woul d make
It hard for consuners to reach California business
websites, driving custoners to conpetitors in other
states who aren't covered by these regul ations.

Let nme give you a real life exanple. A
Chanmoy candy busi ness based in Artesia could | ose
sales to out-of-state conpetitors sinply because

their website is harder to access. That's not fair,
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and it's not good for California' s econony.

These new rules would al so nake it harder
and nore expensive for California small businesses to
advertise to interested custoners.

Ri ght now, many busi nesses use
dat a- power ed advertising to reach interested
custoners. However, these regulations first-party
advertising into the sane category as hi gh-inpact
aut omat ed deci si on-nmaking. That's a huge shift in
California law that will create unnecessary probl ens
for businesses and consuners.

Thi nk about a party rental conpany based
in Palo Alto. They | everage data-powered behavi or al
advertising to connect with interested custonmers who
are planning parties in events. |If the mandated
pop-ups confuse consuners, and they will -- consuners
may hastily click yes or no without fully
under st andi ng the pop-ups' nessages, w thout
realizing what they're opting in or out of.

| n doing so, consuners nay inadvertently
opt out of receiving relevant ads and bl ock data
collection that makes such advertising valuable to
smal | busi nesses.

W thout those to -- those tools and

services, California small specialty businesses wll
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face increased advertising costs, coupled with
decreased sal es, an unsust ai nabl e conbi nati on.

In addition, the California Departnent of
Fi nances econom ¢ and fiscal inpact statenent shows
that conpliance with new rules wll saddl e snal
busi nesses with new expenses, such as ongoi ng website
upgrades that will cost every covered small business
20,000 dol lars annually for a decade. And that's
just for website upgrades.

There are nunerous other costs that the
statenent fails to identify or properly assess, such
as those of obtaining the requisite technical and
| egal advice. Together, these costs will be far too
great for many small businesses and especially
pai nful conpared with the higher cost of adverti sing
and decreased sales. | previously nentioned at the
end of --

MR. AVALCS: Thank you, Rob. Your tine
s up. Thank you for your comment.

Sarah Gagan, |'mgoing to unnmute you at
this tinme. You'll have three mnutes to nmake your
coment. Please begin as soon as you're ready.

M5. GAGAN. Hello, ny nane is Sarah
Gagan, and |I'm senior counsel at the Electronic

Privacy Information Center or EPIC. EPICis an
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| ndependent research and advocacy center focused on
protecting privacy and the digital age.

Today, 1'd like to focus on two pieces
of the proposed reqgul ations, ADMI's and ri sk
assessnents.

First, ADMI"s. Despite what industry
argues, the Agency has clear authority to promul gate
rul emaking on ADMI"s, as is explicitly provided in
the CCPA. The use of ADMI's in significant decisions
Is a harnful part of the commercial surveillance
ecosystem that can reproduce discrimnatory outcones.

This is especially harnful when the ADMI
| npacts consuners access to healthcare, education,
enpl oynent, financial services, and public benefits.
ADMI" s touch mllions of Americans |ives every day.

To best effectuate the Agency's stated
goal s of protecting Californians fromthese harns, we
reconmend the foll ow ng.

First, the definition of ADMI should be
strengt hened by adopting the State adm nistrative
manual 's definition to ensure that definitions cover
the nost frequently used context of ADMI's for
signi ficant deci sions.

Second, it is inportant that the ADMI

provisions retain the right of consuners to opt out
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of profiling for behavioral advertising.

Third, the consuner's right to opt out
shoul d be extended to use of personal data to train
generative Al.

Fourth, the human appeal exception to the
right to opt out of ADMI use should be renoved.

Fifth, the access right should be
strengt hened to ensure Californians have actionable
I nformati on about ADMI decisions and clarify how the
right to correct works in practice.

And lastly, the exceptions for security,
fraud detection, and safety should be construed
narromy. Wthout these changes, the privacy
protections in the ADMI regul ati ons may be nore
easily side stepped or denied to consuners.

The second point 1'd like to address is
ri sk assessnents. Risk assessnents are crucial for
busi nesses to assess how privacy invasive their
practices are and for consuners to understand the
ri sks associated with the processing of their
personal information.

The proposed regul ations are a strong
start, but need to include nore public access and
transparency requirenents to best inform consuners

about the risks associated with businesses processing
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t heir personal information.

To this end, we have three requirenent
suggestions that each pose m ninmal obligations on
busi nesses.

First, the abridged risk assessnents
shoul d i nclude a plain | anguage expl anati on of why
t he negative inpacts of the processing, as mtigated
by saf eguards, do or do not outweigh the benefits of
t he processing.

Second, we recommend that the Agency nake
t he abridged risk assessnent information accessible
in a machi ne readabl e searchabl e dat abase avail abl e
on the Agency's website.

Finally, we urge the Agency to explicitly
affirmthat it has the authority to reject the
conclusions in the assessnents. Centering harns to
consuners in regulating ADMI"s and providi ng
transparency are key to protecting California's
rights in the digital age.

Thanks for your tine today, and EPI C | ooks
forward to working with the Agency in the future.

MR. LAIRD: Thank you for your conment.

Anh Nguyen, | will unnmute you at this
time. You'll have three mnutes to make your

coment. Pl ease begin as soon as you're ready.
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M5. NGUYEN. Good afternoon. Anh Nguyen
with the Central Gty Association. W represent nore
t han 300 nenber organi zations that are commtted to
advanci ng policies and projects that increase
econom ¢ opportunities in the southern California
regi on.

| want to share our strong opposition to
t he proposed regul ations. These regul ations as
witten are too broad, extend beyond the Agency's
privacy mandate, and inpose substantial burdens on
busi nesses that are out of proportion to any
correspondi ng gains in consumer privacy.

We should revise these rules to focus on
t he ki nds of specific nmeaningful privacy risks that
notivated the voters to create this Agency, rather
than creating sweeping requirenents that woul d hanper
a huge swath of routine business operations across
the State.

We ask that you carefully consider the
points that were made in our submtted |letter, which
go into nmuch nore detail. Al and all, these rules
create significant conpetitive di sadvantages for
Cal i forni a busi nesses.

Pl ease revise the regulations to focus on

meani ngful privacy risk while avoi ding unnecessary
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burdens on our business comrunity.

Thank you.

MR. LAIRD: Thank you for your conment.

Tim Newman, | wll unnute you at this
time. You wll have three mnutes to nake your

comment. Please begin as soon as you' re ready.

MR. NEWWMAN. Good afternoon. M/ nane is
Ti m Newnman, and |'m sharing these coments on behal f
of Tech Equity. Qur organization has previously
provided witten-in public comments regarding the
CCPA' s draft regulations, and you can find those all
on our website at techequity. us.

We previously shared with the Board how
critical it is to enact policies that protect our
communities as energing technologies intersect with
t he nost consequential areas of the econony for
everyday people where we |ive and the conditions
under which we work.

California has a historic opportunity to
| ead and establishing transparency, disclosure and
validation requirenents for ADMI's, but it wll
require recogni zi ng workers, renters and ot her
I npacted groups as key stakehol ders in understandi ng
and managi ng our datafied society.

The CPPA was designed to ensure that
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people in California have the tools necessary to
advocate for their rights in the 21 century

dat a-driven econony, and the Board nust use this

rul e-maki ng process to informthe intent of the |aw
and bal ance the industries anends power with privacy
and data autonony for Californians.

You are fulfilling your nmandate when you
recogni ze this dynam c and pursue rules that clarify
our rights over the personal info that businesses
col | ect about us.

The argunents we've heard in public
hearings fromindustry representing sone of the
ri ches and nost powerful corporations in the world
are part of a larger effort to block conmon sense
frameworks to protect California's right to privacy
as outlined in the CCPA, including how their personal
information is collected, nonitored, and deci sions
are made about them

The industry's argunents are not isolated
to this body. W see the sane tactics played out in
the legislator, and we are watching themat their
nost extrene at the federal |evel as agencies who are
responsi ble for protecting consuners, |abor and
antidiscrimnation rules are gutted and di smant| ed.

The industry playbook is clear, and we
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urge the Board to ensure that the cynical and
dangerous parts of the strategy do not to take the
out cone of this rul e-maki ng process.

The reality is that, quote, "the proposed
regul ations" stri ke a good bal ance between the desire
to strengthen consuner privacy and the recognition of
the inportance of the information technol ogy sector
to the California econony as stated in the CPPA is
standardi zed regul atory i npact assessnent.

W agree, and we | ook forward to the
passage and inplenentation of these regul ations.
Thank you to the CPPA Board and to Director and staff
for your inportant work on this topic.

MR AVALOS: Thank you for your comment.

Travis Frazier. 1'mgoing to unnute you
at this tinme. You wll have three m nutes to nake
your comment. Pl ease begin as soon as you' re ready.

MR. FRAZIER  Good afternoon. M/ nane is
Travis Frazier, and |I'mthe senior nmanager of
governnment relations at the Association of National
Advertisers, the ANA. W |ead the advertising
I ndustry by serving, educating and advocating for
nore than 1600 industry nmenbers that collectively
I nvest nore than 400 billion in marketing and

advertising annually.
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Thank you for the opportunity to offer
our views on the proposed regul ations regarding the
Agency's effort to inplenent the CCPA and to issue
new regul ati ons governing risk assessnents, ADMI, and
ot her issues.

W believe this regul atory package woul d
make significant changes to existing privacy nandates
and introduce entirely novel areas in ways that
| i kely overstep the Agency's authority to regul ate.

The proposed regul ati ons regardi ng ADM,
for exanple, would create extraordinarily broad
foundati onal definitions for basic technologies in
ways that would severely inpede the conputing that
powers the nodern econony and bestows significant
benefits on consuners.

The rules would al so construct an entirely
new opt-out reginme for behavioral advertising and
uses of personal information to train ADMI; actions
we believe do not follow the statute of the CCPA
i tself.

W believe the proposed opt-out for
behavi oral advertising would create First Amendnent
concerns by unreasonably hindering | awful comrerci al
speech.

The Suprenme Court has |ong held that
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advertising is a formof comrercial speech that
protects businesses in their right to free expression
and consuners in their right to receive accurate

i nformation through adverti sing.

A consuner right to opt out of all
first-party advertising woul d unreasonably hinder
busi nesses | awful and constitutionally protected
commer ci al speech.

In addition, certain proposed regul ations
woul d i npose unnecessary and aggressive conpliance
timelines on businesses and woul d substitute
prescriptive requirenents in place of texts that
presently provide workable flexibility.

By the Agency's own estimate, the proposed
regulations will cost 3-and-a-half billion dollars
for California conpanies alone to inplement in the
one year, with annual costs to average a billion
across the first 10 years follow ng inplenentation.

These estimates |ikely severely
underesti mate the i npact the proposed rules wll have
across the US econony at |arge.

The proposed rules will inpact consuners
t he nost through | ost access to conputing functions
and enabl e efficiencies and nodern conveni ences.

This will result in a significant
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reduction in innovation in innovative new of ferings
and ot her inpacts that consuners |ikely do not desire
or expect, given the breadth and scope of these of

t he proposed updates to existing CCPA regul ati ons and
new ADMI rul es.

The Agency should clarify that civil and
adm ni strative enforcenent of new regul atory
provisions will not comrence until one year fromthe
date the provisions are in effect.

| would like to point the Agency to our
witten comments submtted earlier today that |ay out
t hese concerns and others in nore detail.

Thank you, and as always we wel cone the
opportunity to continue working with the Agency on
t hese regqgul ati ons.

MR. AVALOS: Thank you for your conment.
Ni sha Pat el .

|*"mgoing to unnute you at this tine.
You'll have three m nutes to nake your comment.

Pl ease begin as soon as you're ready.

M5. PATEL: Good afternoon, nenbers, and
t hank you for the opportunity to speak today. M
name is Nisha Patel, and |I'm here on behalf of the
Center for Al and Digital Policy to provide

recomrendati ons for the regul ati on of autonated
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deci si on- maki ng technol ogy under the California
Consuner Privacy Act.

Qur recomendations focus on the critical
need for data mnim zation and purpose limtation to
protect consuner's privacy while ensuring responsible
Al devel opnent. Qur key recommendations are as
foll ows:

First, require purpose limtation for
ADMI:. Data should be collected only for specific,
explicit, and legitinate purposes.

Personal information collected for one
pur pose, such as | oan decisions, could not be
repur posed for another, |ike enploynent decisions
wi t hout explicit consuner consent.

Second, inplenment data mnimzation
standards: Businesses should collect only the
m ni nrum anount of data necessary for the intended
pur pose. Sensitive data, such as health records,
shoul d not be used by ADMI unl ess rel evant and
| egal |y perm ssi bl e.

You recomrend referring to the European
Data Protection Board's Decenber 2024 gui deli ne,
which requires Al systens to establish legitimte
I nterest and conduct necessity tests to protect

I ndi vi dual rights.
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Third, mandate privacy enhancing
t echni ques, AKA PET's. The CCPA should require
busi nesses to adopt PET's such as data and
automati zati on and encryption to mnimze the risk of
unaut hori zed access and data m suse. |t should also
ensure PET requirenents apply to all entities within
t he ADMI ecosystem including third-party providers.

Lastly, require algorithmc risk
assessnents. Businesses should conduct regular risk
assessnents to eval uate whether their data collection
practices adhere to the principles of necessity and
proportionality.

These assessnents will hel p busi nesses
conply with the CCPA provisions |ike section 7002,
which limt data collection to what is necessary and
section 7027, which enpowers consuners to restrict
the use of sensitive personal information.

These five recomendati ons are crucial.
The unchecked use of ADMI in high-stakes deci sions,
such as housi ng, poses significant risks to consuner
privacy and autonony.

By i nplenenting the safeguards the CCPA --
the CPPA will not only protect Californians data
rights, but also sinplify conpliance requirenents

for businesses, since clear standards for data
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mnimzation will reduce regulatory conplexity.

Thank you for your tinme and consi deration.
We urge the CPPA to adopt these recomendations to
ensure responsi bl e Al devel opnent that respects
consuner privacy and upholds the principles of the
CPPA.

MR. LAIRD: Thank you for your comment.

Julian Canete, | will unnute you at this
time. You'll have three mnutes to make your
comrent. Pl ease begin as soon as you're ready.

MR. CANETE: Hello, can you hear ne okay?

MR. AVALCS: Yes.

MR. CANETE: Yeah, so thank you for
the -- this tine to place our comments on the record.
Julian Canete, President and CEO of The California
Hi spani ¢ Chanbers O Conmerce. The Chanber is made
up of over a 130 Latino and diverse chanbers
representing the over 900,000 Hi spanic on businesses
t hroughout the state.

On behal f of the nenbership, |'mhere to
of fer our testinony on automated deci si on-nmaki ng
t echnol ogy, cybersecurity audits, and ri sk assessnent
regul ations. The Chanber feels the regulations --
CPPA regul ati ons, as proposed are inconsistent with

Proposition 24.
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On Novenber 8, 2024, CPPA board nenbers
voted to begin rul emaki ng on CPPA's proposed
regulations that will have consequential irreversible
econom ¢ inpact on many snmall and di verse busi nesses
in California. Based on the CPPA's own standardi zed
regul atory i npact assessnent, over 3.5 billion direct
I npl emrentation costs to our small business owners,
resulting in a nuch | arger adverse inpact on
I nvest ment .

Ongoi ng costs of over 1 billion dollars
annual ly over the next 10 years, a potential for
98,000 job | osses here in California. And there was
no readily avail able data to quantify the nunber of
busi nesses i npacted, but businesses are likely to
| eave California.

Al'l three CPPA regul ations are
i nconsi stent with Proposition 24. Because
Proposition 24 required regul atory bal ance under
section 3C- 1, which states the rights of consuners
and the responsibilities of business should be
i npl emented with the goal of strengthening consuner
privacy while giving attention to the inpact on
busi ness and i nnovati on.

The significant econom c inpact of the

proposed regul ati ons on businesses in conflict with
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t he regul atory bal ance sought in Proposition 24 and
thus fail to satisfy the consistency standard under
governnment code 11349-D. Consistency neans being in
harnony with and not in conflict with or
contradictory to existing statutes, court deci sions,
other provisions of law. W, therefore, request the
CPPA redraft the regulations inits entirety to
address a negative fiscal inpact on California

busi nesses.

As | previously testified nothing in
Proposition 24 authorizes regulation of Al by the
CPPA. Including Al and the ADMTI is a regulatory
overreach by CPPA

As drafted, the ADMI regul ations fail to
satisfy the authority standard under Governnent Code
Section 1139349-(B). Authority means for provision
of | aw which permts or obligates the Agency to adopt
and anend or repeal regul ation.

We ask CPPA renove all Al from ADMT
regul ations that does not belong there. And Al is
com ng back to the legislature here in 2025.

Finally, and third, CPPA interprets its
regul ations. The CPPA regul ations do not affect our
menbers because they only affect big conpanies. This

is not true in real life. Wen businesses inpacted
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by this regulation |eave California, it wll |and on

us, not any of you.

Can California afford 98,000 job | osses
or --

MR. AVALCS: And thank you for your
coment, Julian, you are at tine.

Lucy Chinkezian. | wll unnute you at
this time. You'll have three mnutes to nake your
comrent. Please begin as soon as you're ready.

M5. CHI NKEZI AN:  Good afternoon. M nane
I s Lucy Chinkezian. |'mcounsel at The CGvil Justice
Association O California, or CJAC, for short.

W have serious concerns with the proposed
regul ations. W believe they are overly broad,
unr easonabl y burdensone and i nconsistent with other
state privacy laws. And these issues create
conpl i ance chal l enges that could stifle innovation
and i npose excessive costs on businesses. W
respectfully request the Agency address the follow ng
concerns.

The proposed cybersecurity audit rules
| npose unnecessarily frequent and costly conpliance
requi rements. Reporting requirenents could expose
sensitive business information w thout clear security

protections. R sk assessnents are required for too
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many activities, including | owrisk behavioral
advertising and nodel training.

The requirement to submt annual risk
assessnents is inconsistent wwth other state | aws and
could lead to reduced consuner privacy protections.

The rules treat nodel training as
aut omat ed deci si on-nmaking, which it is not. And
could I -- and inpose opt-out requirenents that
contradi ct industry best practices. Enployers face
excessive restrictions on ADMI use in hiring,
pronotions and conpensati on deci sions, which could
hi nder busi ness operati ons.

The mandat ory pre-use notice for ADMI
woul d overwhel m consuners with information and create
| egal risks for businesses. A broad opt-out right
for all ADMI usage presunmes harmrather than all ow ng
consuners to opt out of specific high-risk
appl i cati ons.

Busi nesses nust submt detailed risk
assessnents and ADMI reports annually, creating a
costly and inpractical conpliance burden. The
enpl oynent rel ated disclosure requirenents coul d
expose confidential business practices and hi nder
wor kf orce nmanagenent .

CJAC urges the CPPA to revise the proposed
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regul ations to ensure they are workable, aligned with
exi sting privacy |laws and do not unnecessarily burden
busi nesses.

The current rul es pose serious conpliance
chal I enges, restrict innovation and exceed the
Agency's authority in many areas. W respectfully
request nodifications to address these concerns and
ensure bal ance and effective privacy protections.
Thank you.

MR. AVALOS: Thank you for your conment.

Ronak, | will unnute you at this tine.
You'll have three m nutes to nmake your comment.

Pl ease begin as soon as you're ready.

M5. DAYLAM : Thank you. Ronak Dayl am,
on behal f of Cal Chanber and our over 14,000 nenbers,
nost of which are smaller businesses.

| want to thank the Board and staff again
for its decision to postpone the deadline to provide
t hose devastated by fires for a better opportunity to
partici pate.

Over the last 18 nonths, we have testified
nunmerous tinmes on a handful of concerns on repeat,
for exanple, that the regulations are insufficiently
ri sk based and depart from established gl obal privacy

framewor ks and st andards.
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The regul ations go far beyond the Agency's
express statutory authority and beyond the scope of
privacy regul ations and veer into general regulations
of ADMI and Al technol ogy when voters, in fact, only
granted very specific and narrow authority for rules
governi ng access and opt-out rights wth respect to
busi ness use of ADM.

And that in sone instances, the rights
effectively rewite the law, as is the case with
optouts for first-party advertising as opposed to
cross context behavi oral adverti sing.

And to be clear, the Agency can neet its
obligations and pronul gating rules w thout any of
t hese broad requirenents. And that's nothing to say
of the provisions that overl ook practi cal
consi derations and out cones, such as the
cybersecurity provisions, which at sone point start
to require the dedication of nore resources to
conducting audits than to protecting against threats.

Al'l these issues persist and are discussed
in greater depth in our coment letter which we
submtted yesterday. W also submtted redlines to
hel p mtigate i ssues where possible in our continued
effort to be productive stakehol ders, and we hope you

consi der them and provi de busi nesses adequate tine to
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| npl ement any approved regul ati ons.

However, we still ask that you reconsider
this draft all together.

As you know, we've repeatedly asked that
you not get ahead of the |egislature and governor on
topics |like Al particularly given the potential to
devastate the econony.

And here there's sonething | think we need
to clarify. Asking the Agency to sl ow down noving
i nto rul emaki ng and reconsi der was not an issue of
two years being too fast or not enough tine. It was
about the draft needing significant redrafting. It
was about i nput not being considered despite repeated
efforts to participate and the potential to devastate
the econony as a result.

| f you consider the tinmeline fromthe
public perspective, the risk assessnent and cyber
audits were introduced to the public in Septenber
2023, ADMI's in Decenber. Amendnents were made for
the public's viewing one tine in March 2024, and no
substanti ve changes were nmade thereafter.

That's eight nonths before regul ations
advanced rul emaking. To put that into context,
that's an entire legislative calendar right there

al one. Each tine we showed up and rai sed concerns,
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00, action was taken, 00 discussion was held after
our conments.

| nportantly, if you were to listen to
every business group you've heard fromover the | ast
18 nonths, you would find that the regul ati ons have
failed to strike any senbl ance of the bal ance between
consumer interest and business interests that voters
in fact required under Prop 24.

So on behal f of our nenbers, | once again
I npl ore you to reconsider because we cannot afford to
get this wong.

Thank you.

MR. AVALOS: Thank you for your conment.

WIlliam Martinez, | wll unnute you at
this time. You'll have three mnutes to nake your
comment. Pl ease begin as soon as you're ready.

MR. MARTI NEZ: Good afternoon. M nane
is WIlliam Martinez, and |'m here on behalf of the
State Privacy and Security Coalition, a nulti-sector
coalition representing over 30 conpani es and si X
trade associ ations.

|"'m here today to rai se sone concerns
raised in our witten comrents regarding the proposed
regul ations, specifically their excessive cost, the

Agency's apparent overreach beyond its statutory
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authority under the CCPA, and the cybersecurity audit
provi sions, which exenplify the broader issues across
all three articles.

As many ot hers have said, these
regul ati ons woul d i npose an extraordi nary costs on
the state of California, specifically 3.5 billion
dollars to the State's econony, nearly a 100, 000
jobs. And these nunbers do not account for the costs
associated wth the conpliance burden on out-of-state
busi nesses.

As is the case of many of the proposed
rules and the other articles, the cybersecurity audit
requirenents fail to recognize industry standard risk
based franmeworks already in place to protect consuner
dat a.

For exanple, the proposed audit
requi rements disregard wi dely accepted frameworks
such as NI ST, which businesses are already used to
enhance security. Likew se, under section 7123-B,
whi ch mandates justification for 44 separate security
controls, this rule would require individuals to
| npl ement security controls that nmay not be
applicable to the conpany's operations.

Requi ring businesses to explain why they

are not using a specific technol ogy, such as
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mul ti-factor authentication ignores the fact that
conpani es follow ng recogni zed cyber security
framewor ks have determ ned that certain technol ogies
that may be required under Article I X may not be
appropriate based on the risk associated with their
processing activities.

And finally, regardless of the final form
of these regul ations, businesses that conplete these
audits shoul d be deened to have net the reasonable
standard of care, thereby precluding a private rite
of action under the CCPA s personal data breach
provi si on.

The Agency should explicitly all ow
busi nesses that conply with the final cybersecurity
audit requirenents to use themas an affirmative
defense against liability. This approach aligns to
the CCP as nandate to uphol d reasonabl e security and
ensure that resources are directed where they matter
nost, protecting consuner data.

We have outlined additional concerns and
are witten comments, and | thank you for your tine.

MR AVALCS: Thank you for your comment.

Matt Regan. | will unnmute you at this
time. You'll have three mnutes to make your

comment. Pl ease begin as soon as you're ready.
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MR. REGAN. Good afternoon. M/ nane is
Matt Regan. |'m senior vice president of policy at
the Bay Area Council. W are a business enpl oyer
sponsor ed advocacy organi zation with about 350 nenber
conpani es.

| would just |like to echo the el oquent
comments nade previously by the State Chanber, the
Lati no Chanber, and LA BizFed. You have our letter
on file fromJanuary 17. | won't go into the details
of that, but we're very concerned that this
rul e-maki ng process is outside the scope of
Proposition 24.

W're al so very concerned that the CPPA
just does not have the resources or the skills at its
di sposal to manage this very, very conplicated and
| mportant process.

At the Novenber neeting, one conm Ssioner
ask -- asked for volunteers fromthe tech community,
retirees, to cone help and craft these regul ations.
This is just no way to regul ate the next industri al
revol ution.

"1l tell somewhat of a cautionary tale.
Back in the early 2000s, California decided to have
t he hi ghest and nost stringent environnental

standards in the world, a good thing. W passed
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AB32, and as a result, we now have the npbst expensive
energy costs in the world. W now have the nost
expensi ve regul ator arrangi ng for manufacturing, and
we have |lost tens, if not hundreds of thousands, of
jobs in the manufacturing sector.

We sinply inport those products back from
out of state, coal-burning states in nmany instances.

VWhat wi Il happen if we create the highest
st andards and nost expansive standards for
information is that we will now | ose our information
jobs to other states where we have no control over
how that information will be regulated. W wll| also
| ose the jobs and the people who do those jobs to
ot her states.

Forty thousand Californians a year |eave
for Texas because we have forced their jobs out of
this state. You can protect people in California;
you can't protect themin Texas.

So we woul d urge that you proceed well.

W woul d urge, actually, that you stop this

rul emaki ng process and let the legislature take a

|l ead on this. That it's a -- it's a nuch nore

del i berative process that generally results in better
out comes.

So we woul d urge you take a | ook at what
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the legislature is doing.

Foll ow their | ead and not go outside the
scope of the -- of the work that the voters gave you
in 2024. Thank you.

MR. AVALOS: Thank you for your conment.

Laura Curtis, | wll unnute you at this
time. You wll have three m nutes to nmake your
comrent. Please begin as soon as you're ready.

Laura Curtis, please begin as soon as
you're ready, or | will nove on to the next hand.

M5. CURTIS: Onh, can you hear ne now?

MR. AVALCOS: Yeah, you're good. o
ahead.

M5. CURTIS: Thank you. Good afternoon.
My nane is Laura Curtis, and I'mw th the Amrerican
Property Casualty | nsurance Association. Thank you
for the opportunity to provide these comments. W
appreci ate the Agency holding this additional hearing
given the tragic fires in Los Angel es.

APCIA is the primary national trade
associ ation for hone auto and busi ness insurers, and
our nenbers share a strong interest in the privacy
and security of their custoners personal infornmation.

California insurance conpani es have been

operating under a robust privacy and information
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security reginme for years.

As the National Association of Insurance
conmm ssioners, known as the NAIC continues to devel op
Its new privacy nodel |aw, insurance conpanies | ook
forward to providing even greater privacy protections
to Californians.

However, with respect to the Agency's
proposed insurance regul ations, we ask that the
Agency refrain fromcontinuing its proceeding on the
proposed insurance regulations until the NAIC has
conpleted its work on the new privacy nodel |aw and
California has adopted the | aw and then reassess
whet her regul ati ons are needed.

In the over two years since APCIA first
comrented on the Agency's efforts to address Topic
21, devel opnents of the NAIC have out paced and
overtaken the Agency's efforts.

Specifically, the NAIC has nade
significant progress in devel oping a new nodel |aw
that will further nodernize privacy requirenents
specific to the insurance industry and recently
announced that it should conplete its work on
revisions by the end of 2025.

In Iight of the current state of the | aw

and antici pated devel opnents, the Agency shoul d at
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| east defer its finalization and proposed regul ations
as it applies to the insurance industry until NAIC
has conpleted its work on the new nodel |aw and any
updat ed nodel |aw has been enacted or adopt ed.

| f the Agency does nove forward with its
regulations, it is critical that these regul ations
inject clarity and certainty for both consuners and
I ndustry instead of adding clarity. Unfortunately,
however, the proposed insurance regulations risk
exacerbating the uncertainty and conplexity w thout
any material inprovenent for consunmer privacy or
consuner interest generally.

APCI A and others in the insurance
I ndustry, including the Departnent of |nsurance, have
expl ained APCI A'S nenbers are already subject to
I nsurance specific privacy laws in California.

Consuners who share their personal
information with insurance conpani es are today and
will remain protected regardl ess of what the Agency
does.

Finally, the Agency should avoi d inposing
on i nsurance conpani es duplicative and potentially
conflicting requirenents concerni ng automated
deci si on maki ng, cybersecurity audits, and risk

assessnents, given that insurance conpanies are
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al ready subject to broad requirenments on those
fronts.

W | ook forward to working with the
Agency's board and staff and with the departnent of
I nsurance to devel op an approach that protects
consuners and provides clarity to the insurance
I ndustry.

W also submtted witten comments on
Friday and appreciate your tinme. Thank you so nuch.

MR. AVALOS: Thank you for your conment.

Anton Van Seventer. | wll unnute you at
this time. You'll have three mnutes to make your
comment. Pl ease begin as soon as you're ready.

MR. VAN SEVENTER: Hi, can you hear ne?

MR. AVALOS: Yes.

MR. VAN SEVENTER: Thank you. |
appreciate the time and the deadline postponenent.
My nane is Anton Van Seventer, and | am counsel for
privacy and data policy with the Software and
I nformation | ndustry Associ ati on, whose nore than 380
menbers are commtted to fostering the free fl ow of
I nformation to enhance both business opportunities
and consuner experiences.

Qur greatest concern with these draft

regulations lies in the automated deci si onnmaki ng t ool
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section.

At the same tinme, while our focus is on
the ADMI, there are substantive issues around scope
and legality, and we hope these will not be ignored
by the Agency, as wll also be reflected in a witten
f eedback that we subm tted today.

So first, the draft regul ati ons woul d
create a consuner right to opt out of ADMI used for
consuner profiling. As witten, this neans the
regul ati ons woul d place a | arge burden on busi nesses
to actually entirely redesign their services |ong
used by their own consuners.

So, for exanple, a California resident may
purchase hone supplies at regular intervals in an
onli ne market pl ace, and today that marketplace could
suggest that the consuner may need to order again
even via an SMS text, for exanple. Yet the current
proposed rule would disrupt this ability for
busi nesses to do this basic first-party "adverti sing"
to their own consuners.

This is also notably well beyond the scope
of the CCPA, where both negotiations with the
busi ness community and plain text specifically
conceded that businesses could continue to use data

fromtheir own custoners to inprove their products
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and to advertise to these consuners.

So second, the draft ADMI regul ations
create a consuner right to opt out of ADMI training
data. So this is a different optout. And we really
think this would really unnecessarily hanstring
California startups that are devel oping their own
ADMT appl i cati ons.

But furthernore, |arger technol ogy
conpani es, and as we know, many of those al so have
their hone in the state, would find it nore
difficult, if not inpossible to nmaintain
representative training data that doesn't
uni ntentional ly discrimnate agai nst those groups
whose representation in the dataset is skewed by the
opt out s.

This woul d perversely even be the case if
the discrimnated data subjects have thensel ves
refrain fromopting out, adding to the potenti al
I njustice here.

Lastly, we believe that the Agency's
process for conducting its econom c anal ysis of these
regul ati ons does vastly underestimate the cost of
California by A ignoring businesses that wll avoid
the state and B, ignoring the ongoing conpliance

costs of businesses within the state.
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| f the Agency wants to effectively
regul ate privacy and ensure business conpliance, as
we fully support, we believe it first needs to fully
understand the realistic financial burdens of these
draft regul ati ons.

So due to the overly broad and i nprecise
el ements of the draft, we strongly encourage the
Agency to fully incorporate these el enents of
st akehol der feedback, and we very nuch appreciate
your consideration. Thank you.

MR. AVALCS: Thank you for your comrent.

Sarah Pollo Moo. | will unnmute you at
this time. You'll have three mnutes to nake your
coment. Please begin as soon as you're ready.

M5. POLLO MOO Great, can you hear ne?

MR AVALCS: Yes.

M5. POLLO MOO  Thank you for the
opportunity to comrent on the proposed regul ati ons
related to autonated deci si on naki ng technol ogy and
for extending the comment period due to the
devastating Los Angeles wldfires to ensure adequate
public comment and participation in the rule making
pr ocess.

My nane is Sara Pollo Moo, and I'm

commenting today on behalf of the California
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Retai |l ers Associ ati on.

W' re concerned these regul ations wl|
hi nder California's economc growth and i nnovation
and fall short of their intended consunmer protection
goals. W believe a nore bal anced approach is
necessary to safeguard both consuner privacy and the
state's economc vitality.

The proposed regul ations, particularly
t hose concerning a automated deci si onmaki ng
technol ogy, could frustrate consuners and hi nder
their online experiences, harmng small and | ocal
business in particular that rely heavily on
e- conmer ce.

Sinplifying notice requirenments to focus
on high-risk activities would benefit both consuner
privacy and business efficiency. The regulations my
| nadvertently di scourage technol ogi es that could
enhance efficiency, productivity, and growh across
various sectors.

By treating lowrisk Al applications
simlarly to high-stakes decisions, we risk |osing
val uabl e opportunities for innovation and econom c
advancenent .

These regul ations coul d al so have

potenti al negative consequences for businesses
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dealing with energency situations, such as the recent
wildfires in Los Angel es County.

Restricting these innovative technol ogi es
could inpact access to the supply chain or smal
busi ness recovery for those trying to rebuild.

We ask that CPPA collaborate closely with
the |l egislature and governor's administration to
devel op a risk-based approach that addresses genui ne
consuner risks while fostering innovation and
ensuring a thorough evaluation of cost benefits and
budget inpacts so that we ultimately harness Al's
benefits for Californians while avoiding a patchwork
of conflicting regulations.

W also submtted a letter today that
provi des nore specifics on our concerns with the
regul ati ons. Thanks so nuch.

MR. AVALCOS: Thank you for your conment.

Victor Reyes, | will unnute you at this
time. You wll have three mnutes to nmake your
coment. Please begin as soon as you're ready.

Vi ctor Reyes, please begin as soon as
you' re ready.

Gkay. I'mgoing to go ahead and --

MR. REYES. Hello. Can you hear ne?

MR. AVALCS: Onh, yep. Go ahead.
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MR REYES: Hello.

MR. AVALOS: Yes, we can hear you. You
can proceed with your comment.

MR REYES. Hello. H. Hello. Can you
hear ne?

MR. AVALCS: Yes, we can hear you.

MR. REYES. Oh, wonderful. Sorry about
that. H, nmy nane is Victor Reyes here on behal f of
VI CA, the Valley Industry and Comrerce Associ ati on.
| want to thank you for the opportunity to provide
public coment today.

|*"'m here to express of -- concerns with
regards to the proposed rules which could inpose up
to 3.5 billion dollars in cost on California
busi nesses and deviate significantly fromthe privacy
protections that voters approved in 2020.

Back then, voters clearly supported
measures ai ned at addressing three specific issues,
which were limting the share to personal data,
providing consuners a way to correct inaccuracies,
and controlling the use of particularly sensitive
I nf ormat i on.

These targeted concerns were neant to
saf eguard our privacy w thout hindering everyday

busi ness operations. Unfortunately, the proposed
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rules seemto go far beyond that narrow nmandate.

Under these new rul es, businesses would be
required to performextensive risk assessnents and
i nternal audits on systens that have little to do
with the actual privacy risk voters were concerned
about .

This includes scrutinizing systens used
for basic functions, |ike analyzing data and excel
spreadsheets, or tracking enpl oyee performance that
have been used for decades w thout incident.

Mor eover, the rules would force conpanies
to disclose internal details about how these systens
operate, potentially revealing trade secrets and
sensitive operational nethods. Such disclosures
could not only underm ne conpetitive advantage, but
al so expose vulnerabilities that bad actors m ght
exploit.

Anot her maj or concern is that the
| nposition of burdensone opt-out requirenments. Wile
gi ving consuners control is inportant, the
requi renment for conpanies to devel op new systens to
handl e these opt-out requests for routine business
processes, including first-party advertising, creates
unnecessary conplicati ons.

This will result in businesses having to
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halt certain services if they can't feasibly
accommopdat e these requirenents, ultimately harm ng
consuners rather than protecting them

Further, these sweeping regul ations could
stifle innovation, particularly in critical areas
like artificial intelligence and nmachi ne | earni ng.
When conpani es are burdened with the need to
continually update risk assessnents and di scl osures,
even for m nor system changes, that may del ay or
avoi d unnecessary i nprovenents and i nnovati on.

This regul atory overreach risks pushing
California businesses to innovate el sewhere,
ultimately inpacting our state's conpetitive edge.

In addition to the proposed franmework,
appearing -- appears inconsistent with established
| aw such as the CCPA, which was designed with a nuch
narrower focus. The broad application of these new
rul es could create an uneven regul atory | andscape
that not only penalize businesses for commopn
practices, but m sallocates the CPPA' s resources to
oversee matters that should fall under other
regul atory bodi es experti se.

| respectfully urge the CPPA to rework
t hese proposed rules that should be scal ed back to

address only specific privacy concerns that were
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clearly outlined to voters in 2020.

By doi ng so, we can protect consuner
privacy w thout inposing crippling burdens on the
busi ness and stifling innovati on.

Thank you.

MR. AVALOS: Thank you for your comrent.
| don't see any other callers with their hand up. To
make a public comment at this tine. Please raise
your hand using the raised hand feature or by
pressing star 9 if you're joining us by phone. 1"l
call your nane and unnute you when it's your turn to
speak.

Carman Consti, |I'mgoing to unnute you at
this time. Feel free to speak when you're ready.

M5. COWMSTI: Good afternoon. |'m Carnen
Consti, lead regulatory policy specialist with the
California Nurses Association, or CNA, which is the
| abor union representing over a 100, 000 registered
nurses across the state.

CNA supports the pronpt adoption of these
common sense regul ations. The Agency has the
authority and the duty under the CCPA to adopt a
strong regulatory framework to protect both worker
and consuners from privacy harmthat can result from

the collection and use of their data through
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al gorithm c technol ogi es.

I n heal thcare settings, ADMI's have been
denonstrably prone to serious inaccuracies and
bi ases, but today w thout Agency regul atory
guardrails, life and death decisions relating to
patient treatnent, acuity levels, other healthcare
deci sions, and staffing levels in hospitals are being
made by opaque ADMI and ot her algorithmc
deci si onnmaki ng systens.

The use of insufficiently tested and
I nval i dated al gorithm c technol ogi es by healthcare
enpl oyers threatens the safe clinical care by RN s
and endangers patients.

The current regul atory vacuum of privacy
protections on ADMI's and other algorithmc
t echnol ogy has i nappropriately all owed devel opers and
depl oyers of these tools to violate worker, patient
and ot her consuner privacy rights w thout recourse.

W t hout robust regul ati on devel opers and
depl oyer of data driven technol ogy have masked the
preval ence of algorithmc discrimnation and ot her
harnms to workers and consuners that we know have and
can result.

| mportantly, California is the only

jurisdiction in the country where workers have a
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right to privacy in their workplace. Adoption of
these regulations is a critical tool in creating the
necessary framework to protect worker data privacy
and to protect against harnful use of worker data by
enpl oyers.

Today, even with constant enpl oyer
surveill ance and data collection in healthcare
settings, workers are left unaware if their enployers
are nonitoring their personal information or other
| awful |y protected worker activities. These
regul ati ons would i nportantly establish basic
requi rements on worker and consuner notice and access
to ADMI" s and ot her data driven tools.

W are -- we also in -- urge the Agency to
add a clear rule and nechanismin the rule for the
Agency and inportantly workers and consuners to
chal I enge a conpany's risk assessnent or the efficacy
of safe safeguards inplenmented by a conpany.

By all owm ng conpanies to set their own
standards for risk assessnent and risk mtigation
wi t hout agency authority to review for conpliance
conpanies, in practice, may opt thenselves out of the
proposed regul ati ons requirenents altogether by
sinply asserting that there that the benefits of an

ADMTI outwei gh the risk of -- to consuners and
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wor ker s.

W urge the Agency to broaden and
strengthen the proposed rule at further detail ed and
witten comments. The Agency nust take these
| nportant steps to adopt these regulations to ensure
t hat enpl oyers and corporations are subject to robust
consuner and worker privacy protection.

The Agency both has the authority and
the duty to issue these regulations and to do so
pronptly.

Thank you.

MR. AVALOS: Thank you for your conment.

The public comment period is now open.

Pl ease rai se your hand using Zoom s raise hand
feature or dial star 9 if joining by phone if you'd
|i ke to make a comment.

Glbert Lara, I"mgoing to unnute you at
this time. Feel free to speak when you're ready.

MR. LARA: H. Can you hear ne?

MR. AVALCOS: Yes.

MR LARA: H. M nane is Glbert Lara
on behalf of Biocom California. Thank you very nuch
for letting ne -- letting us provide public conment
t oday.

Bi ocom California, representing nore than
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1800 California life sciences conpanies, including
bi ot echnol ogy, pharnaceuticals and di agnostic
conpani es of all sizes, in addition to research
universities and institutions, clinical research
organi zati ons and service providers, our biggest
concern is that these overreaching regul ations wll
stifle innovation, divert critical resources from
|ifesaving -- |ifesaving research, and put
California's life sciences conpanies at a conpetitive
di sadvantage gl obally, all w thout delivering
meani ngf ul consuner privacy benefits.

Li fe science conpani es al ready conduct
ri gorous cybersecurity audits under federal
regul ati ons, and these audits cover things |ike
encryption and access controls. W urge the Agency
to allow existing frameworks to avoid duplication
wi t hout conprom sing security.

| n personalized nedicine, ADMI is used to
anal yze conpl ex data and recomrend treatnents. ADMI
I S speeding up the drug discovery process, bringing
new nedi cal therapies to market faster for patient
treat nent.

ADMT is also used to identify patients to
diversify clinical trials and also to reduce the

| engt hy paperwork process allow ng scientists to

323.393.3768 Depo
www.iDepoReporters.com


http://www.ideporeporters.com

© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

PUBLIC COMMENT HEARING, on 02/19/2025
CALIFORNIA PRIVACY PROTECTION AGENCY

focus on the science. W believe the draft
regul ations need to be revised to be consistent with
the existing statutory opt-out rights.

ADMT opt-out requirements nust be limted
to significant decisions made w thout human
I nvol venent that present a significant risk to
consuner privacy. By working within the existing
statutory frameworks and definitions, the Agency can
protect privacy wthout stifling innovation.

Thank you for your tinme and for
consi dering right.

MR. AVALOS: Thank you for your conment.

The public comment period is now open.
Pl ease rai se your hand using Zoom s raise hand
feature or dial star 9 if joining by phone to nake a
comment .

Deana I gelsrsud, I'"mgoing to unnute you at
this time. Please proceed with your comment when
you' re ready.

M5. | GELSRUD: H, Deana | gel srud,
Concept Art Association. Qur organization represents
a nunber of artists and creators in film television,
vi deo ganes, cartooning, and throughout
entertainnment.

One thing that needs to be made abundantly
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clear is that artists are consuners of software
prograns, applications and cloud storage that they
must use as enployees in order to do their job.

Additionally, they need to advertise
t hensel ves on websites so that they can get work.
This is now the industry standard. There is no way
they can avoid this.

As consuners, artists have to buy and use
t hese products to do their job. These products then
steal their data fromthemwhile they are working,
and they then have to conpete agai nst thenselves in
t he marketpl ace for work.

When voters voted to pass Prop 24 to opt
out of having their data shared, nobody in the
general public at |east could have anticipated that
there woul d soneday be an entity that existed, |ike
an Al nodel or dataset where once your data has
becone part of a system that there would be no
concei vabl e way to have your data renoved except for
an Al devel oper to retrain the nodel.

As it stands now, the only practical way
for a person to legitimately achi eve opting out from
having their data taken is through a robust and
informative pre-use, opt-out notification system

whi ch t hese proposed regul ati ons recommend.
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Thi s past spring during your stakehol ders
|istening tour, a nunber of artists testified to the
direct effects these Al systens are having on their
| i vel i hoods as consuners of these products. These
artists are sone of the first but certainly not the
only Californians who are and who wll|l be affected by
t hese Al systens.

It's inportant to note that in 2022 before
the filmand television strikes, the Hollywod film
i ndustry brought in 3.63 trillion dollars to the
California econony, the datasets of the existing
nodel s are only able to exi st because they are
powered off the backs of the hardworking | abor of
creatives. They are, in fact, the backbone of these
systens and their ability to function.

Wil e we recogni ze the untapped potenti al
of generative Al for fields, such as science and
medi cal, they're vastly different considerations that
need to be made for the creative industries.

Last year a research study that we
comm ssioned with CVL Econom cs and others estinated
that 62,000 entertainnent jobs in California spanning
film television, nusic, and gaming will be disrupted
by the inplenentation of generative Al within the

next three years, wth further estimtes that 204, 000
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entertai nnent jobs across the United States will be
affected during this sane tinme frame, and this isn't
even accounting for the ripple effects this will have
I n extended econom es.

Last summrer artists submtted letters to
you telling you if their need to have transparency
and control over the use of their data and that Al
training data and the nmethods for acquiring Al
training data be addressed via these inportant ADMI
regul ati ons you were proposing at CPPA.

You | istened, and we appreciate it.

W thank you for these |istening sessions,
and we support the proposed direction these
regul ati ons are taking.

Thank you very much.

MR. AVALOS: Thank you for your conment.

Public coment is open at this tine.

Pl ease rai se your hand using Zoom s rai se hand
feature, or dial star 9 if joining by phone to nmake a
coment .

MR. LAIRD: Thank you to everybody who's
submtted a cooment so far. W appreciate you taking
the time to speak with us today. Staff here are
going to take a 15-m nute break.

The tinme is 3:30 p.m, and we wll return
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at 3:45 p.m Thank you very nuch.
(Wher eupon, a short recess was taken.)
MR. AVALCS. We are now open for public

comment. To nmake a public comment at this tine,

pl ease rai se your hand using the raised hand feature

or by pressing star 9. If you're joining us by

phone, I'll call your nane and unnute you when it's

your turn to speak.

UNI DENTI FI ED SPEAKER: Hello. Hello.

|"mnot sure if you can hear ne. | m ght

be having sone technical difficulties.

MR. AVALCS: Public coment is now open
Pl ease rai se your hand using Zooni s rai se hand
feature or dial star 9 if join joining by phone to
make a conment.

Carla Otiz, I"'mgoing to unnute you at
this time. Please nmake your comment when you're

r eady.

M5. ORTIZ: Hello. Can you all hear ne?

MR AVALCS: Yes, we can hear you. All
right.

M5. ORTIZ: Geat. H. |I'man artist
residing in San Franci sco and have been in an
I ndustry that has seen nassive | abor inpacts from

gen-Al technology. | knowit. | liveit. M

323.393.3768
www.iDepoReporters.com

I]Bepo



http://www.ideporeporters.com

© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

PUBLIC COMMENT HEARING, on 02/19/2025 Page 71
CALIFORNIA PRIVACY PROTECTION AGENCY

community lives it, and we see it every day.

But what nost people don't understand is
that at very root of how gen-Al is trained. GCen-Al
Is only able to work at such capacity is because of
t he work conpani es have taken fromus, artist,

W t hout our consent, credit or conpensation, or in
| aynmen's terms, theft of our work.

Tech conpani es are desperate to ensure
their theft of our work is legitimtized or
normal i zed, which is why we're -- they're fighting
tooth and nail in every state and every country to
ensure that the only solution ever offered is opting
out after they've trained on our works.

That does a few things. One, it ensures
tech conpani es keep our data as nachi ne-| earni ng
nodel s just cannot unlearn once they've trained.

Two, it shifts the burden onto all of us
and makes it so that they do not have to bother with
pursui ng our consent to use our |ives' works.

And three, it shifts ny tinme from painting
to protecting ny rights full tinme, not to nention all
the other issues that it poses.

Do | have to opt out of every single
conpany? Do | have to opt out every single tine they

update? Wat if | don't know the | anguage or
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t echnol ogy? Do conpanies conply? Can they even
conply knowi ng that nodels cannot unl earn works? The
only option here is to immedi ately enact a pre-use
opt out .

The artist communities, communities that
give California approximately 3.6 trillion dollars in
2022, we desperately need government to right the
W ongs.

That way creatives and our |ivelihoods can
peaceful |y coexist wth new Al technol ogi es and we
don't get left behind.

Thank you so much.

MR. AVALOS: Thank you for your conment.

The public comment period is now open.

Pl ease rai se your hand using Zoom s rai se hand
feature or dial star 9 if joining by phone to nake a
comment .

Cheryl Brownlee, I'mgoing to unnute you
at this tinme. Make your coment when you're ready.

Cheryl, you have perm ssion to speak. It
| ooks like your mc is still nuted.

M5. KIEFER: Okay. |Is it unnuted now?

MR. AVALCS: Yes, we can hear you.

M5. BROMLEE: Ch, okay. Sorry. | was
just tal king away. Can you -- good afternoon, CPPA
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board nenbers. |'m Cheryl Brownl ee representing the
African Anmerican Chanber of Commerce and several
| ocal Chanbers on behal f of our nenbership.

| had a couple of key points that | would

i ke to highlight for CPPA

Respectful ly, ADMI, cybersecurity, and risk
assessnents proposed regul ati ons shoul d not nove
forward. Except for board nenber Mactaggart, each of
you voted to nove these regul ations forward know ng
fully the significant econom c inpact they will have
on California based on your own econom c anal ysis.

|*"mnot a | awyer, but Proposition 24 is

cl ear about the regul atory bal ance that CPPA needs to
follow here. Proposition 24, section 3C-1 which
reads as follows, "the rights of consuners and the
responsibilities of businesses should be inplenented
to strengthen consuner privacy while giving attention
to the inpact on business in innovation."

Because t he CPPA regul ati on does not
follow the regul atory bal ance in Proposition 24, the
regul ations are inconsistent wth Governnment Code
Section 11349(d), "Consistency neans being in harnony
with and not in conflict with or contradictory to
exi sting statutes, court decisions, or other

provi sions of the law "
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W' re asking that you nust redraft the
regulations inits entirety to address the negative
fiscal inpact on California businesses.

The definition of ADMI is overly broad,
and it's very conplicated for anyone to understand
who needs to conply with them

W agree with board nmenber Mactaggart's
previous coments that he made in July of 2024, where
he indicated that the ADMI | anguage in the proposed
regulation is so broad that it would apply to the use
of any software used in business, and that it could
al so substantially w pe out ads on the internet.

CPPA needs to rewrite the entire
definition so that businesses will easily understand
it for conpliance purposes.

W respect -- respectfully request that
CPPA work with Governor Newsom and the | egislature on
Al and stop working in isolation on this issue.

No body of |aw authorizes CPPA to include
Al and the ADMI. So the inclusion of Al and the ADMI
regulation falls -- fails to satisfy the authority

standard under governnent code section 11349(b).

Let ne close with the -- this. These
regul ati ons you are pushing have real life and
econom ¢ inpacts on many Californians. |If you
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overregul ate California, these conpanies take their
jobs to Arizona, Texas, and other states.

s that truly a victory for Californians?
There's still time to get this right. A reasonable
approach is to redraft all three regulations to
address our concerns.

Thank you.

MR. AVALOS: Thank you for your conment.

Public comrent period is now open. Please
rai se your hand using Zoom s raise hand feature or
dial star 9 if joining by phone to make a comment.

Craig, I"'mgoing to unnute you at this
time. Feel free to provide your comment when you're
ready.

MR. ERICKSON. Hello. M nane is Craig
Erickson. |I'ma California consuner, and today |'d
| i ke to thank the CPPA and staff for its hard work
enacting what was voted in by California voters, the
CPRA, which created the CPPA and the mandate for
mandat ory ri sk assessnents and cyber security.

| know that a | ot of the people that have
comrent ed represent businesses. They represent their
enpl oyers and, you know, they're doing the right --
they're doing a good job to, you know, representing

t hose positions.
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But sone of their suggestions about going
to the legislature and overreach and things |ike that
are really not appropriate, because this is the job
of the Agency, which the Agency has no choice but to
enact. And if they wanted a different result, they
woul d be best advised to go out and create their own
voter initiative and get that passed. So | just want
to thank the Agency for its diligent work, and that's
it. Thank you very nuch.

MR. AVALOS: Thank you for your conment.

The public coment period is now open.

Pl ease rai se your hand using Zoom s raise hand
feature or dial star 9 if joining by phone if you'd
|i ke to nake a comment.

TimFriedlander. [|'mgoing to unnmute you
at this tinme. Please provide your conment when
you' re ready.

MR. FRIEDLANDER:. Great. Thank you so
much. You can hear ne okay?

MR. AVALCS: Yes, we can hear you.

MR. FRI EDLANDER. Great. Thank you. My
name is TimFriedl ander. | amthe president and
cof ounder of the National Association of Voice
Actors, which is a association of professional voice

actors based in the United States, as well as
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cof ounder and copresident of the United Voice Artist,
which is a 19 nation coalition of voice acting

associ ations. W represent all of the voices that
you hear every day in trust, the voices that you hear
on the TV, on the radio, when you call into your

phar macy.

W operate the |large voice acting industry
in a largely nonunion world. Eighty percent of the
wor k that we do is nonunion, neaning that we are
going to be protected nostly by, and depend on, state
regul ation for our protections and federal
regul ation. W do have a great union SAG AFTRA whi ch
has done great work for the entertai nnent industry
and for voice actors.

However, with 80% of the industry not
bei ng covered under those contracts, we are
definitely at high risk.

Al of the voice actors are small
busi nesses. W pay taxes; we hire enpl oyees. And
every tinme our voice is replaced, it's nore than just
one person that's affected. It is actually a
busi ness and multiple businesses down the |ine that
are -- that are affected by that.

The Al voices that we -- that we are

repl aced with are not paying taxes. And every tine
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that nmy voice is used without consent, it dilutes the
val ue of ny product, which is the voice that I'm
usi ng right now.

We are currently working with 15 voice
actors who have had their voices synthesized and used
to replace themin sone capacity over the |ast year
and a hal f.

But our concern is not just for voice
actors, is for anybody who does have recorded audio
that can be recorded, taken, synthesized, and stol en.

|f on this call, for exanple, you could
take nmy voice and record this, | could record your
voice with as little as three seconds to create a
bel i evabl e synthetic clone of your voice.

As a voice actor, none of us want to be
the voice or the recogni zabl e voice of m sinformation
or disinformation. As well as anybody who has
recorded audio on a voicemail, on Youtube, on
Facebook, on Instagram can have those voices taken,
cl oned and used agai nst them

W have seen nultiple areas in which this
has happened over the |ast year to two years with
scans happeni ng of sonebody finding their hearing
that their daughter was abducted, that their grandson

or their granddaughter was in jail and was trying to
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scamthemto get noney using a synthetic version of
their voice or a scanmer using sonebody's voice to
scam a relative.

Qur stance over the |ast three years has
been around the three cs which is consent control and
conpensati on.

Qur first being control that we shoul d
have the right to control what happens with our voice
Wi th our bionetric data that is recogni zable as an
identifying feature. W're |ooking for optout prior
to ingestion of our voice, that we have the ability
to renove our voice before it's used to train a nodel
or to becone a clone and to be used either against us
or to replace us in sone capacity.

In the state of California, AB2602 has
been a great start. It went into effect in January
of this year, and it gives us the ability to be
informed any tine that a digital double or clone is
bei ng used of our voice.

It doesn't apply to any training or give

us the ability to say "no" to having that clone nmade.
Once our voice is in that system it cannot be
renoved until that systemis either destroyed or
retained -- or retrained. So we are |ooking for the

ability to opt out prior to having our voices used in
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any capacity. And hopefully, these statenents --
this statenent has hel ped provide sone infornmation
about that.

Thank you so nuch.

MR. AVALOS: Thank you for your conment.

The public com-- comment period is now
open. Please raise your hand using Zoonis raise hand
feature or dial star 9 if you're joining by phone if
you' d like to make a comment.

M5. VHHTE: We're continuing public
coment .

Gary Garfield (sic), | have unnmuted you.
Your three m nutes begins as soon as you're ready.

M5. GLFRY: H. M nane is Carin
Glfry. | amthe vice president of the National
Associ ation of Voice Actors, a voice actor and a
Sout hern California resident.

And I'd like to start by asking a question

which is: Do you own the rights to your own voice?

It seens |like a sinple question with a
sinple answer. Yes, it's ny voice. O course, | own
ny voice. O course, no one should be able to use ny
voi ce W thout ny perm ssion.

My voice is part of what nakes ne who |

am And yet artificial intelligence technology is
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unregul ated when it cones to synthetic voice
creation, deep fakes, and consuner protection.

The human voice is so unique that it is
used as identifying bionetric data which can give you
access to your Anerican Airlines Advantage account or
to your bank. You can determ ne thousands of things
about a stranger just by hearing their voice, their
appr oxi mat e age, gender, the region they m ght be
fromwhat kind of roomthey're standing in, and how
far the -- away they are fromthe m crophone that
t hey' re speaki ng into.

And yet your voice is not federally
protected in the United States. And there is no
federal |aw that says you own the rights to your
voice. You do not own the rights to your own voi ce.

|'ma voice actor, as | said, and | nake a
living fromlicensing ny unique voice. The main
ki nds of work | do are commerci als, phone systens,

vi deo ganes, audi o books, and e-training.

And for all those kinds of work, |I'm not
doing a cartoony character voice. Mst of the tine
|'"'masked to be nyself, as natural and conversati onal
as possi bl e.

But today any kid with a subscription to

11 Labs has the unregqulated ability to create a
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synthetic version of any person's voice in mnutes.
They can use it for anything and everything they
want, including pornography or hate speech or to call
their grandma and demand noney.

And this is happeni ng now.

There are hundreds of thousands of hours
of ny specific voice out there in the world
unprotected and available to be used for training of
Al and synthetic voice nodels. But here's the thing,
| have never given consent for any of ny work to go
beyond the job description.

| give permission for the clients | work
with to use ny specific sound file for the purpose of
their job, but | don't give them perm ssion to take
ny voice print, ny bionetric data and use it for
what ever they want.

In nmy industry, actors' voices are being
stolen, turned into Al voice nodels and used w t hout
our explicit consent. And every use of that voice
beyond that person's control is a violation because
they didn't give perm ssion.

My voi ce, ny choi ce.

So what do actors want in all
Californians: Consent, control, and conpensation.

Get our perm ssion, give us sone control over what
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our voices are saying, and pay us for it. W want
pre-use, opt out for all art. But especially when it
cones to bionetric data |ike voice print, we want
security neasures in place at the point of Al
generation, sonething |like a voice cap show which
randonml y generates a sentence which a user nust speak
into a mcrophone inmediately to verify that they are
the ones creating a synthetic version of thenselves.

VWhat we really need are | aws, | aws that
protect our |ikeness and image, |aws that give the
right of publicity to all people across the nation
and around the worl d.

California can and has set the precedent
for the rest of the country and the rest of the
world. W need Al and deep fake regul ati on now
because if soneone wants to use ny voice, it should
be ny choi ce.

Thank you.

M5. WHI TE: Thank you. Thank you for
your conment.

Just a rem nder, we are taking public
coment until 6:00 p.m this evening. |If you have a
comment, please use the Zoomrai se hand feature and
we Wi ll unnute you so you can speak.

MR. LAIRD: Thank you, everybody. It is
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now 6: 00 p.m, and we appreciate all the comments we
have received this afternoon and during the entire
public comrent session that we've had both today and
over the past several nonths, and we | ook forward to
review ng the cooments. And thank you for your tine.
We'll be closing today's session now.

(Wher eupon, proceedi ngs were

adjourned at 6:00 p.m)

- 00o0o-
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